
The role of visual storytelling in elevating Landcare

Harness the power of visual storytelling to communicate Landcare’s mission. This
guide offers tips on creating impactful visuals and writing compelling case studies
that engage communities, simplify complex ideas, and inspire action. Perfect for
showcasing Landcare’s successes and driving support.

Understanding visual storytelling 
Visual storytelling is the art of conveying a narrative
through visual elements – images, graphics, videos, and
design – that evoke emotions, build connections, and
create memorable experiences. For Landcare, visual
storytelling is not just about sharing facts; it’s about
crafting a narrative that resonates with the community,
highlights the importance of environmental stewardship,
and showcases the tangible results of Landcare’s efforts.

Why visual storytelling matters for Landcare
Creating emotional connections
Visuals have the power to evoke emotions quickly and
powerfully. For Landcare, showing the faces of volunteers
and staff, the transformation of landscapes, and the
thriving ecosystems that result from your work can 
help create an emotional connection with the audience. 
People are more likely to support a cause when they feel
emotionally invested in it.
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Making complex information accessible
Environmental work often involves complex data and
long-term projects. Visual storytelling can simplify these
complexities, making the information more accessible 
and engaging. 

Infographics, time-lapse videos of restoration projects,
and before-and-after photos can help audiences easily
grasp the impact of Landcare’s work.

Engaging a broader audience
Visual content is more likely to be shared on social media
and other platforms, extending the reach of Landcare. By
crafting visually compelling stories, Landcare can engage a
broader audience, including younger generations who are
particularly drawn to visual content. 

Tagging Landcare NSW, Local Land Services and other
relevant organisations and partners can also help expand
your reach and engage different audiences.
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Elements of effective visual storytelling
Character and setting
Every story needs a protagonist, and for Landcare, this
could be the land itself, the volunteers, or even the wildlife
that benefits from their work. The setting, whether it’s a
specific landscape in NSW or a broader representation of
the natural environment, provides the backdrop that
makes the story relatable and tangible.

Conflict and resolution
Highlight the challenges faced by the environment, such 
as land degradation, invasive species, or climate change,
and then showcase how Landcare’s efforts have led to
positive change. This narrative arc helps to illustrate the
problem-solving nature of Landcare’s work and the
difference it makes.

Visual consistency
Consistency in colours, fonts, and imagery strengthens the
narrative. A consistent visual identity across all storytelling
elements ensures that the audience can easily associate
the story with Landcare, reinforcing brand recognition. 

Authenticity
Authenticity is key in visual storytelling. Use real images
and stories from the field to show genuine examples 
of Landcare’s impact. Authentic visuals build trust 
and credibility, which are essential for community-
driven initiatives.

Practical tips for implementing visual storytelling
Develop a visual storyboard
Before creating content, plan out your story. What
message do you want to convey? Who are the characters,
and what journey will you take your audience on? A
storyboard helps organise your thoughts and ensures that
your visuals align with your narrative.

It can be as simple as creating a list of photographs you
would like to capture from your event or day out in the
field and how you would like those photos to tell a story.

Utilise diverse media
Mix different forms of media – photos, videos,
infographics, and animations – to tell a richer story. For
example, a video could show the journey of a specific
project from start to finish, while infographics can highlight
key data points and successes.

Incorporate testimonials and quotes
Include quotes from community members, volunteers and
partners in your visual stories. Pair these with images of
the speakers or the work they’re describing. This adds a
human element to your storytelling, making it more
relatable and powerful.

Highlight success stories
Focus on specific Landcare projects that have made a
significant impact. Use a combination of visuals, such as
before-and-after images, maps, and volunteer and staff
photos, to tell the complete story of how Landcare
transformed a particular site.

Visual identity reflecting Landcare’s mission
Connecting people to the land
The essence of Landcare is its connection to the land and
the people who care for it. Visual branding can convey this
relationship, from the green hues of the landscape to the
imagery of hands nurturing the soil. These visuals can
immediately communicate Landcare’s mission of
sustainable land management and community-driven
environmental care.

Building trust through consistency
Trust is essential in community-led initiatives. A consistent
visual identity helps reinforce Landcare’s credibility and
commitment across NSW. Whether it’s on a website, 
social media, or printed materials, using the same 
colours, logos and funding acknowledgement, and design
elements ensures that every visual interaction reinforces
Landcare’s message. 
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Evoking a sense of belonging, emotion and ownership
Visuals can evoke powerful emotions, and for Landcare,
the focus should be on fostering a sense of belonging 
and stewardship. Images of community members working
together, the beauty of restored landscapes, and the
resilience of local ecosystems can inspire others to join 
and support the movement.

Imagery and photography
High-quality images of local projects, Landcare staff,
community volunteers, and natural landscapes should 
be central to Landcare’s visual strategy. These images 
tell the story of real people making a difference, and they
can be used to illustrate the impact of Landcare’s work
across NSW.

Typography
We use fonts that are clear, approachable, and
professional. Our typography aligns with the community-
driven ethos of Landcare, being both readable and
reflective of the organisation’s grassroots nature. 

The Landcare corporate font is Calibri and you can achieve
a high level of consistency and professionalism in your
publications by using typographic features such as weight,
size and even colour.

Practical strategies to elevate Landcare’s 
visual profile
Audit and refresh
Begin with a thorough review of all visual assets currently
used by your organisation. Are they consistent,
professional, and aligned with the organisation’s mission?
If not, consider updating them to better reflect the identity
and values of Landcare.

Developing a visual brand guide 
Create a comprehensive brand guide that includes
guidelines for logo usage, colour schemes, typography, 
and imagery. This guide will help ensure that every piece
of communication from your organisation looks and feels
cohesive, whether it’s a social media post, a community
event flyer or a conference banner.

Showcasing success stories
Use visuals to highlight success stories across NSW. Before-
and-after photos of land restoration, images of thriving
ecosystems, and videos of community events can be
powerful tools to showcase the impact of Landcare’s work
and encourage others to get involved.

Leveraging digital platforms
In today’s digital age, social media and online platforms
are essential for raising awareness. Landcare should use
these platforms to share visually compelling stories,
engage with communities, and attract new supporters.
Consistent, high-quality visuals will make Landcare stand
out in crowded digital spaces.

Key elements of effective visual branding 
for Landcare
Logo and symbolism
The Landcare logo is a powerful symbol of community
action and environmental stewardship. It should be
prominently featured in all communications, maintaining
its original design to ensure it remains instantly
recognisable across various platforms. The logo should 
not be adapted or altered, preserving its integrity and the
values it represents.

Colour palette
Green is naturally associated with Landcare, symbolising
growth, renewal, and the environment. Complement this
with earthy tones like browns and blues to reflect the 
land and water that Landcare protects. Using these 
colours consistently helps create a cohesive and
memorable visual identity.

However, the natural world offers a full spectrum of
colours to choose from. You don’t need to limit your
palette to traditional environmental hues like greens 
and browns. Let your images inspire your colour choices.

If you use Canva, the colour selection tool allows you to
sample colours directly from an image, helping you choose
colours that will enhance and complement your design.
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T 02 8339 4816 | enquiry@landcarensw.org.au | www.landcarensw.org.au

We support Landcarers and our members, so local communities and environments flourish.

Need direction or help with producing a resource
If you are struggling to come up with a creative direction on how to produce a resource please reach out to our
Landcare NSW Marketing & Communication Team via email communication@landcarensw.org.au for assistance.

Be a part of a greener future
To find out more about Landcare NSW or how to contribute to a greener and more sustainable future visit us at
www.landcarensw.org.au or join the conversation with us on social media. 

Visuals as a catalyst for Landcare’s growth
Landcare has a powerful story to tell—one of
community, resilience, and environmental
stewardship. By leveraging visual branding
effectively, we can amplify this story, connect with
more people, and inspire greater participation
across the state. 

Visuals are not just an accessory; they are a catalyst
that can propel Landcare’s mission forward,
ensuring that the work we do today will continue to
make an impact for generations to come.
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